GCU Website Ul analysis and redesign concepts

Page 2
Page 3
Page 4
Page 5
Page 6
Page 11
Page 12
Page 13
Page 14
Page 15
Page 16
Page 17
Page 18
Page 19
Page 20

Fearless Thinkers, Inc.
Tom Rent
17540 Kodiak ave
Lakeville, MN 55044
www.fearlessthinkers.com

31 March 2008
Ver 1.0

Understanding the shopper’s screen

User Screen at 1024p and 800p formats
Establishing an Above the Fold value
Quick Review of GCU current page design
Examples of current issues

A new design approach

A new baseline Foundation page approach
Foundation page sizing

Foundation page details

New GCU Home Page example

New GCU Header Block example

New GCU Navigation Block

New GCU Level 1 Content Block

New GCU Level 2 Blocks

Summary

Q: Fearless Thinkers, Inc.



SHOPPER’S

SCREEN UNDERSTANDING

IT IS CRITICAL TO DESIGN eCOMMERCE WEBPAGES RELATIVE TO
WHAT THE SHOPPER CAN VIEW ON THEIR SCREEN WITHOUT

VERTICAL SCROLLING.

VERTICAL PIXELS ARE LOST TO COMPUTER AND BROWSER
TOOLBARS AS SHOWN BELOW.
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2} My Yahoo! - Microsolt Internet Explorer provided by Dell
File  Edt View Favorites Tools Help

D & UPPER CHROME
Back Fomard Sop Refiesh Edi Dm:uxs DellHome  ‘WeatherBug  Messenger
¥ - 2-[Pa = Sewchw Lins
Agdress [&) bt/ fom mp.yahoo com/ ~| @0

Wake My ahoo! your home page

RECERTEN  FrontPage Finance
» My Quicklinks

ADVERTISEMENT

“rahool Todls

WEEKLY TOP TRAVEL DEALS
Dieals relessad on March 25 - Limited Time Offers!
Las Veqas flight deals $125°
US flight SALE $59°0m
Latin America & Mexico flight sale $195°RIT
Skivacations with flight + 3 nights $433°
San Dieqo 4 night vacations $200°
9 6 6 Miami 3 night vacation with airfare $433°
1 0 2 Cruises from 75% OFF SAVE
More Deals... bcv‘:klngbuddy”
“Taxas and fess are additional

= Stock Portfolios [21=]x]
Last update: 06:35 am COT - refresh

¥ Quotes - edit

M\YAHOO-’ o Search: |

Hesw Page

Tps | Blog  Switchio original My Yahoo! | Last updste: Mar 23, 35 am &

Web Search

Web | Images | Video | Local | Shopping | more =

Wihat's New Add Page “ Hi, Tom [Sign Gut] | Hel

‘ % Personalize this page: 2 The world is searching for... ~ | > Share this page ‘

“7 Business News from Reuters

= IAC's Diller wins court battle with Liberty - # hours ago

= Northwest gives Delta merger nod: source - 10 hours ago

= ULS. seeks enhanced financial autharity for Fed - 8 hours ago
= Bush readying mortgage aid plan: report - € hours ago

= Lehman Brothers hit by fake Marubeni papers - 3 hours ago

El E10

*# Financial News from MarketWatch.com

« UL, stocks face emplayment, eamings tests - 7 hours ago

+ Storks in facus for Monday - 7 heurs ago

- Trauble brewing as hops shortage slams heer makers - 7 hours ago

« Loty ega prices showing no sign of eracking s0on - 7 hours sgo

+ Stocks finished mixed; Brasil Telecom rises on deal reparts - 7 hours ago

“7 Business News from AP

[EIE]x]

« Bush seeks financial requlation overhaul - 39 minures ago
« Judge rules for IAC in Liberty dispute - 4 hours sgo

- Washingtan, all 5t tangle an oversight - S hours sgo

« Up membershin drans below 600,000 - S hours sg0

+ Airlings lighten Up to cUTTUE| t0Sts - 4 hours ago

58

Symbol Price Change

ADJI 12,216.40 4 8606  0.70%

AGSPC 1,31522 4 1044 079%

AXIC 226118 4 1965 0B86%

ARUT 63318 4 921 1.33%

SMH 2853 4 037 1.28%

moo o oo LOWER CHROME

AHSI 2328585 t 62173 274%

AFTSE 5,682.80 4 2460 043%

AGDAXI 6,559.80 4+ 1816 028%

000001.SS 358015 T 16865 494%

GD 83.36 1 024 0.29%

CCUR 0.64 4 0.05 T25%
@iboe CJ
Rsen| A2 e HABIO RV BOHIED S

| &)

ewable. | [ Microsolt

int - [Fe..| (Z]Urkied - Notepad |

This cuts down on the

Toolbar “depth” can vary significantly!

“above the fold” value

“Above the Fold” or “no scroll” window helght
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IT GETS FAR WORSE AS THE SCREEN SIZE IS
REDUCED. MOST MODERN SITES USE THE
800p-WIDE FORMAT AS A DESIGN BASELINE.
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soft Internet Explorer provided by Dell

oifes  Tools  Help
>

; g a 4 g o4 o o4 O 140

Back Forjiard Stop Refrash Hame | Search Favorites Media History
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= Bush rearying mortgage aid plan: report = 7 hours ago 542
+ Lehman Brathers hit by fake Marubeni papers - % hours ago
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= 1AC's Diller wins court battle with Liberty - 10 hours ago

= Northwest gives Delta merger nod: source - 10 hours ago

« U.8. seeks enhanced financial authority for Fed - 9 hours ago
= Bush readying mortgage aid plan: report - 7 hours ago
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ESTIMATE OF THE “ABOVE THE FOLD” DESIGN POINT

800x600 screen Vertical usage
Browser Top Chrome 140p
Browser horizon scroll 20p

Browser Bottom Chrome 24p

TOTAL BROWSER | 184p overhead

(416p remaining)

Bottom OS Toolbars Remaining “Above Fold”

0 (hidden) | 416p

1 layer (29) | 387p

2 layer (57) | 359p

~340p target design point

3 layer (88) | 328p

4 layer (117) | 299p

IT IS VERY IMPORTANT TO KEEP ACTIONS AND NAVIGATION ABOVE THE FOLD

Q: Fearless Thinkers, Inc.



A “QUICK” REVIEW OF THE CURRENT GCU SHOPPER PAGES

1. Not designed to consider the FOLD, leading to dependence on scrolling
2. Sloppy navigation scheme.

3. “Clicks” and page repaints used excessively, adding to delays
-ie: 6 page changes and >1 minute to “reach” Mom Christmas Cards

4. Inefficient use of space (too much white space and too large of fonts used)

5. Does not drive the buyer down a “funnel” to purchase
- excessive ways to escape out (a sieve!)

6. Duplication of information and search that is unnecessary and wasteful

7. Painfully slow on even fast connections, dial-up near worthless. Both result
in shoppers leaving. A shopping performance benchmark is needed

8. Not easy to find the right short-list of cards, or to backtrack

9. Poor display of the selected card. Watermark ruins desire to buy.
10. Does not fully use the shopper’s screen width.

11. Lack of overall “compelling” feel.

12. Too many steps to finalize purchase. Need a “1-click” scheme.

THE NEXT FEW PAGES IDENTIFY SOME
OF THESE ISSUES IN MORE DETAIL

Q: Fearless Thinkers, Inc.



SPACE USAGE

NO CONTENT

THE ONLY INDICATION
OF WHERE | AM DUPLICATION ABOVE THE FOLD

lingCapd ey

& Card Buyers

I % Mother's D Greeting Calls
I Category: Holidays » Mother's/Da < D

Marrow your search 1o find the perfect ggfd: 1st/First Mother's Day (7) Birthday on Mother's Day iz) For Aunt (2) fnr Birth Mother ()
For Both my Mothers (4) For Daughteffs) For Daughter in Law ) For Friend (12) For ) r_Gr: (15

or Mom 1851 For ¢11) For Wife/Ffrom Husband (107 From Kids (29) General (14 HumWr 12 In
berance of Mother i3) Like # Mother to me () L (%) Missing you on Mother's Day (2) Mother ty Be ()
Mural (113 Religious () SeyfnASult (0) Wil jia (2)
DUPLICATION " L

I » Common Questions

340p
(Above the fold)

Search by keyword,
or artist narme

Search

All Artists
Announcements (1,213
Birthday 12 3607
Business (2,155)
Collections (15,139)
Holidays (10,530
Administrative Professi...
April Fool's Day (27)
Ash Wednesday (10)
Boss's Day (28)
Canada Day (24
Chanukah (1103
Chinese Hew Year (126)
Christmas (3,255) ‘
Cinco de Mayo (13)
Columbus Day (7)
Dia de La Raza (2)
Dia de Los Muertos (2)

your special day... Sunflower Mother’s Day

WASTED
SPACE

ol POSIEM PO

Bry: eugenia bacon By Corrie Kuipers Ery: Mariana Musa

_\_

1. L

Diveali (25 T
Earth Day (=1 Only You Mountain Clover Happy Mother's D:

Easter (1522)

Eid Mubarak =)
Eather's Day (=49
Festivus (70)

Fourth of Juby (115) '

FOW W A sa A LS

By: SpiceTree By: Liza Matthews By: Connie Battle

Good Friday (22
Grandparent's Day (54)

Gross Day (5) opp— E ;
Groundhog Day (23) o _!'

Halloween 42 1)
Kwanzaa (43
Labor Day (23)

£
Ly N

Leap Year Day February ... =)
Mardi Gras (56) J
Martin Luther King Day (24) -
For a Wonderful Mom on mother hen Happy Mother's Day!

Memorial Dav 51

oo o o o o e mm e omm omm omm

9: Fearless Thinkers, Inc.



SPACE USAGE

MORE SPACE TO DEVOTED

TO THE CARD IMAGE

NOT NEEDED BY SHOPPER

&%ﬁlymfﬁ/ﬁé’ Search Cards
Artists & Card Buyers
Free eCards | Paper Cards | My Favorite Cards | Managé Store f/ Offer Histor) | Forum | Shopping Cart
Welcome Tom Logout

- a Aglarfss|-|4. Revieu|-|5. check out]|

1. Select Card |—|2. Personalj

I in professi_onaﬁ day Greeting Cardl

I Matching Card Categories:
Helidays » Administrative Professionals' Day (a2
Business » Employee Relations » Employee
Appreciation 4

Wiew =il greeting card cateqories

————————-II

More Holidays » Administrative Professionals' Day

—

FOLD LINE
L

===""1

SHOW FULL CARD
FRONT AND INSIDE
AS LARGE AS POSSIBLE
ABOVE FOLD ON THIS PAGE
WITHOUTCLICKING

I fihankss
koM |
| cxerinng
Tls.ua_nﬂ I I |
admin professional's Administrative | - p— -l
| i iath J == ™Sadmin professional’s day -
P —-— ey
| SMALLER THUMBNAIL ]
Add To Cart
BELOW FOLD I I “[wﬂhout personalization| | I
Il  wiTHOUT TITLES e = = = = = = —
e T
I or WITH SMALLER I Price: $2 49 plus postage i ing) I
I FONT TITLES I I Card Size: 5x7 inches matte finish I
W I I Frent: admin professional's day
I adrmin professional’s Secretary Thanks Inside: vour hard work and dedication I
I day I I are greatly appr_e;iated |
You can change the inside verse with your own messages. I
I By Cortie Kuipers By Lori DeLeonandis-#ma I Image By: Cortie Kuipers I
I « Previous | View Al | Nexts | | @ Add to My Favorites I

I » Commonly Asked Questions
—-— s s s .

Cards

Abuul Us | Contact Us | Privacy Policy | Paper Card Cateqories \ Forum \ Content Disclaimer | Artist FAG | Shopper FAG I

— HAR— —
RE\HENED _
Fasl easy, secure

UNNECESSARILY LARGE

CAN BE COMPACTED
A LOT, AND SHOULD
MUST BE ABOVE FOLD

MOVE ABOVE FOLD
NO NAVIGATION BELOW FOLD

ALSO PUT IN HEADER

Q’_ Fearless Thinkers, Inc.



NAVIGATION SPEED - FUNDAMENTAL PAIN

Clicks and time to get “near” the right card by browsing (45 seconds - several minutes)

. Front page click “Paper Greeting Cards” (Wait 5-10 seconds)

2. Category Page, scroll, Scan long list, find under Holidays, Click “Admin Pro Day” (10-30 sec)

3. Only 6 cards shown, scroll to see rest of page, click and scroll to view other cards (30-sec - minutes)
4. There a 5 levels in some cases (i.e.:.Mom Christmas Cards)

—_—

¢mﬁiy&zﬂ%f/&¢ﬁfe |

Card Buyers

Free eCards | Paper Cards | My Favorite Cards | Manage Store | Order History | Forum | Shopping Cart
WEICOME ToM Logout

Administrative Professionals' Day Greeting Cards

Category. Holidays » Administrative Professionals' Da

Sort by;_hinst Fopular | Ha
» Common Questions @ apes: 3

Cards Per Page: [12 = Pagesi1|2 (3

Search by keyword, occasion
or artist name

Seamhl m

All Artists
Announcements (1,213
Birthday (12 260)
Business 2,155 - T

Collections (15,130 admin professional’s Administrative admin professional's
Holidays (10,8301 day Professiohal Appreciati... day

Administrative Professi.. (40) f-’/ ] vf r ﬁ ;:) ] vf 2 ﬁ }y & 6’ 2 &
p i " ay N N N
/A il Fool's Day (27 By Corrie Huipers By Soott Designs By: Corrie Kuipers

GHaTECHS
exeihing

ol

Ash Wednesday (10)
Boss's Day (25
Canada Day (2

DOES NOT INDICATE | Chanukah i)

Chinese Hew Year (125)
WH ER E | A M Christmas (2.255)

Cinco de Mayo (1)

Columbus Day 7)

Dia de La Raza (2)

Dia de Log Muertos (©)

Diweali (25

Earth Day (51) Secretary Thanks Admin Professionals Thank you-

Easter (1.639) Day Administrative Assistant

Eid Mubarak (=4 R R o
Father's Day (345) BEO@ 2 BAO@ 2 EO@ 2
Festivus (70) By: Lori Deleonardis-fma By Dlunm Reid By Ficture This!
Fourth of Juby (112)

Good Friday (22)
Grandparent's Day (5
Gross Day (3)

Groundhog Day (23)
Halloween (421

Kwanzaa (43)

Labor Day i23)

Leap Year Day February ... (27
Mardi Gras (56)

Martin Luther King Day (24
Memorial Day (59

A Cheerful Thank You Just to Say Thank You Thanks administrative

Mother's Day (757) professional
Mother-in-Law Day (37) ;}:}G 2 & p“:,v* FE }9'.‘—_)6' 2 4
Heve Year's 1) By Kathy Heris By: Hathy Henis [ —

Hurse's Day (50)

Q’_ Fearless Thinkers, Inc.

Hext »» Last

Could be as
many as
3200 cards
(Christmas)

OR

Drill as
much as 3
levels lower
with a page

change
each “click”
and a delay

of 5+
seconds
each

(As a test, |
started at
page 1 and
it took a full
minute to
get to the
Mom
Christmas
Cards, and |
knew my
way
around.)




A SIEVE

NEEDS
r " TOBE
| MORE
I ¢mﬁ’y&ﬂ%f%ﬁ:{“g [ " Search Cards PROMINENT
I Free eCards | Paper Cards | My Favorite Cards | Manage Store | Order History | M | Sh_onpinq_cart ﬂ:em) ONCE TH EY HAVE
L e e e e e e e o o o o e T A PURCHASE. USE
A COMMON
View Cart |1. Select Card |4>|2. Fersonalizelals. Addresslalnl. Reviewlalﬁ. Check Outl ECOMMERCE
— o — - CART

F ) "Back J  Send Another Card Preceed te Checkout »
» Commonly Asked Questions
| S

»Remove Item » Duplicate This tem Price $2.49

card Messaging: edit Quantity: 1 adit

er Card: $2.48
Lert:

Shipping Option: hal
Right: your hard wark and dedication with blank envelopas edit
are greatly appreciated |

_ ESCAPE
cloang Mars 2003 adt € BUTTONS

Card Finish: Matte Status: In Cart NOIII

By Corrie Kuipers

G, Large View

Shipping Address: edit
Torn Rent

17540 Kodiak ave
Lakeville MM 55044

WHY

SO Prometichal Cedes (if any)

Enter your promotional code here: I— M TH ERE
BIG? NEEDS TO BE

A FUNNEL

100% MONEY BACK GUARANTEE! Sub Total $2.49
Mo Risk. A 30-day FEEEER LD TO ASSURE
money hack Tax $0.00
guarantee. Does Shipping & Handling $0.77 TH EY CH ECKOUT
> not apply to bulk

orders.

(NOT A SIEVE)

Maote: CA shipping destinations subjectto 8.25% Tax
Click here for guantity discount pricing

Proceed to Checlout »

Send Another Card

I Abuut Us | Contact Us | Privacy Policy | Pauer Card Categories \ Forum | Curr(ent DISElBIITIE[ \ Artist FAQ | Shopper FAQ I
— — ]
PRNMAR B |

Duplication (buttons), wasted space, use of scrolling ....

9’_ Fearless Thinkers, Inc.



A SIEVE

[ = = = = = = e e o o= e = e = e e ==

| Geetipllrd , —

‘Connecting Artists & Card Buyers

m— e m—
Free eCards | Paper Cards | My Favorite Cards | Manage Store | Order History | Forum !Shnpping Cart (1 itern}
0 T [ S g o

- s s o S S S S S S S e S e e B
Credit Card Information | H = = |-[5. eneck out]
(click here if you are not Tom Rent)

Please enter or edit your credit card information below
After this screen, you will have another opportunity to view all charges before placing your order.

Purchasing at GreetingCardUniverse.com is guaranteed to be 100% secure.You will have another oppeortunity
te review all charges before finalizing your crder.

100% MONEY BACK

Credit Card Type:  |visa vl VET, ‘:»— E‘;lﬁﬂ GUARANTEE!
Credit Card Number: | - e offer a 30-day ESCAP E

fesioy  100% money back
SHOULD ALREADY Expiration Date: [Select Manth =] [Select vear 2 @ ﬁg?;’;}tﬁm Does BUTTONS
BE FILLED IN FOR dholder's First Mame: | orders.

111
EXISTING CUSTOMERS NO!H!

as it appears on Credit Card)

(
rdholder's Last Name: |
|
|

NEED “1-CLICK” Address:
CLOSURE
City:
LIKE AT AMAZON. VERY _ |
POWERFEUL . State/Province: |

ZipPostal Code: |

Country:  [Unted States of merica 3|

¥ Save this as my default billing information.

About Us | Contact Us | Privacy Poliey | Paper Card Categories | Forum | Content Disclaimer | Artist F&® | Shopper FAQ I

— — L — A . . e e e
Al BUSINESS Ch PayP. 1] em— r
ControfScan oy I e -
REGISTERED MEMBER Fast, easy, secur

Duplication (buttons), wasted space, below Fold, use of scrolling ....

10
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EXPLORING A NEW DESIGN

g. Fearless Thinkers, Inc.
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FOUNDATION WEBPAGE “BLOCK” DESIGN FOCUS

768p (Page width)

HEADER BLOCK

/

101p : gmﬁ/g}

(Header height)
|

!
!
=4

NAV BLOCK 1

Paper Greeting Cards
Free Ecards

Forum

Card Hyierse

‘Connecting Artists & Card Buyers

~

Free eCards | Paper Cards | My Favorite Cards | Manage Store | Order History | Forum | Shopping Cart
I I I I ' I T = F
M Logout

Tatal Artists:
Tatal Cards

sy S e e
Mewy Cards Tockay: 1
Card Categories:

—m

FEATURED ARTIST

MNemo
llinois, USA
» See store

The most innovative and unigue greeting
card source, anywhere

Yhen shopping for a greeting card, there
are many creative and clever cards that
wOu never get to see, cards that never
make it to the stores. Why?

the resources to get their cards to the
retailers and in your hands.

artists with card buyers, making the
selection and supply limitless!

The end resultis the largest, most unigue
and varied greeting card selection
availahle.

NAV BLOCK 2

o PR
BRI

Happy Easter CHick and
Stanined Glass Eog
— o

Masses of freelance card artists don't hawve

We're changing all that by connecting card

Search Cards I

340p
(Above the fold)

LEVEL 1
CONTENT
BLOCK

Card Shoppers

FIND THE PERFECT CARD

CONTENT

Artists BLOCK

CARD STORE I

Upcoming Holidays I

Al April Fool's Day e 01
B8 1ax Day Bpr1s I
@ Passowver Apr 20 I
I pcimin Professionals Day Apr 23
El cinco de Mayn May 05 I
(& Hurse's Day May 06 I
% Mother's Day May 11
%Memnrial Day May 26 I
2 shavuot Junog
i Eather's Day wnts |
» more holidays I
|
|
ol

Q’_ Fearless Thinkers, Inc.
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A MORE EFFICIENT FOUNDATION WEBPAGE SIZING

1000p (Page width)

| {

340p { I nav
: BLOCK 1|
| {

. L__i+ —  (Aovethefold) _ﬂﬂ

' |
: | I scaLasLE
: I ' wipTH
| I |
| I |
| I |
I | LEVEL 2 |
I BLOCK 2 | BLOCK I
| I |
| I |
| I |
| I |
| I |
| I |
| I |
| I |
L e e e e e e e e e e e e e e e o o = |

* TIGHER HEADER AND NAV BLOCKS. LARGER CONTENT BLOCKS

* SCALABLE PAGE WIDTH, MAINLY FOR MORE CONTENT

* PRIMARY NAV BLOCK ABOVE THE FOLD SO IT IS ALWAYS ACCESSIBLE
* BELOW THE FOLD IS FOR “LOWER RELEVANCE” CONTENT

Q_ Fearless Thinkers, Inc.
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FOUNDATION WEBPAGE

The ONLY place for “Home,” SEARCH, CART, and HELP
Eliminate escape links as Check-out page approaches

: L
; L
!

NAV |
: BLOCK 1|
[
: [
| | (Above the fold)
- Main Product Display HERE
99% of Navigation HERE Wide screens = more products

Navigation to “related” HERE LONG page of “products”
(Avoid paging)

| I |
| I |
| I |
| I |
| I |
| I |
| I LEVEL 2 |
I NAY CONTENT |
I BLOCK 2 | BLOCK I
| I |
| I |
| I |
| I |
| I |
| I |
| I |
| I |
Y |

g. Fearless Thinkers, Inc.
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FOUNDATION WEBPAGE

I HEADER BLOCK CALL TO ACTION LAYER I

a2 [ [O[x]
Fie Edt View Favortes Took Hep ‘
L /=h
S {al ) | ) 3 B = B
Back Fazd Slop Rifiesh Home Sewch  Favorles  Meds Histary Mal Piint Edt

Address [€] =] oo

T - &~ v|| seamchweb - (H- @« | wpvahoo - HMyvahoo! + (IMal ~ S Groups ~ Links **
W |’ =l

Hello, Tom Rent. We have recommendations for you. (Not Tom Rent?) Check out these active GCU deals [~

Order History &

Your Favorite Cards (=) Forums & Your Account | Help

@) \ar cart_

| Your Lists (@ |
—

I Invitations >
Announcements > ]
I Occasions > i
Business >
I Collections > i \
HOT TOPICS
I Pro Admin Day > i
Mother's Day >
FOLD I| IFather'spay > i

LINE

You lift my spirits high

& [0 [ intemet Y

: l
I [

NAV |
BLOCK 1§

| (Above the fold)

g. Fearless Thinkers, Inc.




CALL TO ACTION LAYER

HEADER BLOCK

necting Artists & Card Buyers Your Favorite Cards & Order History [ Forums Your Account | Help

. - Hello, Tom Rent. YWe have recormmendations for you. (Mot Tom Rent?) Check out these active GCU deals [~
¢mzf/fg’/(?dﬁa‘////ag
Com
| | searcn T S N O 7 cort | Yourtists @

* HOME Logo
* Welcome/LOGIN

* Active Deals

 Favorite cards and stores

» Order History and status

* Forum(s) - could have Manage Store on this list
* Account Info

* HELP

* Site and Category SEARCH

» Cart

* Reminder Lists

75 pixel vertical allocation
Scales horizontally as wide as user screen permits

16
g. Fearless Thinkers, Inc.



NAVIGATION BROWSING SCHEME

NAV BLOCK 1

Check out these active GCU deals [~

Hello, Tom Rent. Ve have recornmendations for vou. (Mot Tom Rent™)

&%ﬁf{@&zﬁa/ Uhive " - -
By oo 1 A"

Your Account | Help

Your Lists |

Birthdays >
Holidays >
Invitations >
Announcements >
Occasions >
Business > > 265 pixel vertical allocation
Collections >
HOT TOPICS

Pro Admin Day >
Mother's Day >
Father's Day > ./

Check out these active GCU deals v

Helio, Tom Rent. We have recommendations for you. (Not Tom Rent?)

Misknsudll  Your Favorite Cards & s ¥ OrderHistory ™  Forums ™ & Forums @

| searcn T I €O -

gmﬁ%&/‘d %f/ﬂ{

nnecting Artists & Card Buyefs

Your Account | Help

Your Lists

Blrthdays >

Holidays > |

Invitations >
Announcements > Adoption
Occasions > » Birth
Business >

Collections >

> DivorcelBreakup
> Engagement

e |, Graduation
Fro Admin Day —) > Retirement
Mother's Day >

Father's Day >| | > MORE

Use “mouse -over” rather than clicks to navigate down a hierarchy
User “Click” ONLY when end-point is reached. Stay fully in the “Above Fold” space.
On CLICK, draw a new NAV1 block based on “Context” (funny, serious, ....)

ELIMINATES DELAYS UNTIL A “CLICK”
9’_ Fearless Thinkers, Inc.

17



CONTENT VIEWING SCHEME

LEVEL 1 CONTENT BLOCK

Hello, Tom Rent. We have recommendations for you. (Mot Tom Rent?) Check out these active GCU deals |~

GreetigCard iz

_ | |...Yaur Lists |
Birthdays >

Holidays >

Invitations >

Announcements >

gﬁgf‘:e'g’s‘s 4 NEEDS TO BE EXCEPTIONALLY COMPELLING
Collections N WITHOUT BEING OVERLY “HEAVY” OR FANCY.
HOT TOPICS DESIGN FOR A SLOW CONNECTION.

Pro Admin Day >

Mother's Day >

(Father's Day >

Concept 1: Make it appear like a Retail Greeting Card aisle, initially indicating all the
Main categories with a “3D” type look. With a mouse rollover, the shopper “drives”

the direction they want to browse, eliminating from view the other categories and

allowing lower card subcategories to appear. As they continue with their mouse,

more “sub-sub-categories” appear, and so on. As they get lower-and-lower, real

cards emerge in a small horizontal stripe left-to-right (ie: 10 wide) but above the fold. If they
CLICK on any, a new window opens but they do not lose their place in the first

Window. The new window focuses entirely on the selected card, giving an

immediate full front and inside view, and the card’s details in small text. They

can Add-to-Cart and personalize here in this window if desired, then continue shopping.

Concept 2: Shopper uses only 2 levels in category browse using the NAV 1 block

Which leads to a “Contextual Palette” displayed in the upper 1/3 of the Content Block.

This palette has fun “sliders” for emotions, look/feel, to/from,”LARGE keywords,”

and so on, all of which present a subset of cards that are the most relevant.

Present a small horizontal stripe left-to-right, like above, and above the fold. If they CLICK
on any, a new window opens but they do not lose their place in the first Window.

The new window focuses entirely on the selected card, giving an immediate full

front and inside view, and the card’s details in small text. They can Add-to-Cart and
personalize here in this window if desired, then continue shopping..

18
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CONTENT VIEWING SCHEME

LEVEL 2 NAV and CONTENT BLOCKS

[- O[]

Birthdays
Holidays
Invitations
Announcements >
Occasions
Business
Collections
HOT TOPICS
Pro Admin Day >
Mother's Day >
e Myavy

FHathe il A i

I You lift my spirits high

1 LEVEL 2
I" v CONTENT
BLOCK
I N
NAV
BLOCK 2

e ——————:\\—————u———i

e Teasers \

* Ads
* Other Offers

DISTRACTIONS
AS THEY

AVOID EXCESSIVE
“BROWSE SOUTH’l

g. Fearless Thinkers, Inc.

If a “tiled” content view is
offered, allow this as one

very long page rather than

a set of separate “15 card”
pages. Allow the user to
visually browse as far “south”
as they desire.
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Summary

Existing Ul has not been Usability Engineered
- Negatively effecting shopping experience
- Negatively effecting return visits
- Negatively effecting growth
- Negatively effecting ability to market to partners

Site needs to be Usability Engineered
- Proper use of the Shopper’s Screen space
- Use “standard” methods for navigation and cart
- Snappy response and “in the background” predictability
- Compelling Browse and effective search
- Improve display of selected card

Compelling Browse should use areal paper card shopping experience analogy.

Shopping/checkout should drive towards “1-click.”

20
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Greeting Card Search Il
Concept

Supplement
Rev B

15 April 2008

By Tom Rent

9’_ Fearless Thinkers, Inc.
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4 . o Hello, Nas ser! We have recammendations for you. Check out these active GCU deals v
ﬁ‘ee&/yM/%m
Co

nnecting Artists & Card Buyers Your Favorite Cards & Order History &  Forums & YourAccount | Help
~ Select s ®|
e |
| |
I |
| |
I |
I |
[ Home Page |
I |
| Compelling Image :
1 (such as an endless aisle of cards in the background) .
I (a pleasing “unfolding” 3D view of a card in the foreground) :
|
' Designed to :
: promote a change in how to shop and send paper greeting cards I
I |
| |
| |
I |
| |
I |
|

22
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4 . o Hello, Nas ser! We have recammendations for you. Check out these active GCU deals v
%&&QM/MAJ
Co

nnecting Artists & Card Buyers Your Favorite Cards Order History (5] Forums & YourAccount | Help

| <|[cle0 [P Select Card Type oI| Enter any Keyy ords (optional) [ )RS

” Family Member ["Friend " Work | Other | [Card Style (Select) ||| Art Style (Select) =]

Shopper Selects

Card category o
- Birthday Who it is for
- Holiday

- Invitation

- Occasion

- Announcement
- Collections

- Business

Optional Keyword(s)
Optional Style (i.e.: Humor)

Optional Art Style (i.e.: Photo)

Page repaintsonGO —»

Home Page

Click and GO

23
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. A Hello, Nas ser! YWe have recommendations for you. Check out these active GCU deals v
&e&&/y&w{ Uhyiverese
Col

nnecting Artists & Card Buyers i v |st°ry 52} Fomms ~ Your unt | Help

Select 'semh Flowers [ cort [ Your ists @)

I~ Anyone ¥ Family Member "Friend I Work ™ Other Al’t Stvle (Select) ~

|+C_ate e ||_ el R ';‘!mtm |
I o Birthdays (13195) Left Column becomes a SmartSort E'S%”e Drawing [
’F;“'Z”Mzme’s sy L1} preakdown based on the prior page Funny Photo
e I| | selections, with various Religious comout |
RSN expandable/collapsible Checkbox Lists Romantic Aol [
2 o Aa7) with the number of associated cards. In Senous Stire
I a raheruy) || the lowest part of the column are Gay/Lesbian |
0 Husband (84) . : ; ayresha Mouse roll-over
| 0 votherazss) | optional Receiver/Sender and Artist u ' I
o | 3 Soe g I aspects: drop down IlstsI
c
—_ O Uncle (31) .
TSl 2 semaw | Shopper can only click one Subcategory I
= 0 Wwife (188) | N
g | O uore uss I element at atime; cards that are shown
= s || inthe CONTENT BLOCK refresh |
o] + Friend (890) e C Oy,
-g I + Other (923) l | I |
o I Card Style: I I I
| o Ailasg | [ |
3 Crude i8)
rude
I Q Funny (1121) I I I
I O Religious (297) I I
O Romantic(211) I
I Q Serious (184)
0O Cute (1124) || |
I Q Gay/Lesbian (41) I
Receiver: I I
|A§e§ouple amMedF | I |
I Q Specific |10 = II I
o Any 01317
I Qo1 018-34 I I I
I Q24 035-54 I I
Q57 0 55-69 I
I Q8-12 Q 70+ I I I
Sender: MORE Details I
QGroup QMAF I I
— h I
I + Artists (1247)
o All (13195) ! | |
I Q Tammy Moody (3218)
Q Karen’s Store (2158) I I
Q Corrie Kulpers (2022)
| o vore @s22) 1 |
Other Options: I I I
™ Paper Card I I I
Q eCARD I
Q Blank Only I I
™ Include Verse I I I
Q Ignore Verse CONTENT
Adult Content & Image I | BLOCK |
I_EI Include (1200) Detailsl I

Designed to help the shopper
“reduce” the number of cards presented
through a series of click choices

24
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Select

| + Categories
o Birthdays (13195)
- Family Members (2484)

o All (2484)
Aunt (82)
Brother (118)
Cousin (22)
Daughter (197)
Father (111)
Husband (84)
Mother (1234)
Sister (141)
Son (64)
Uncle (31)
Son (111)
Wife (188)
MORE (488)

+ Anyone (2788)
I + Friend (890)

+ Other (923)

goodooopdooooo

Rubberbanding

Card Style:

T All (2484)
Risqué (182)
Crude (18)
Funny (1121)
Religious (297)
Romantic(211)
Serious (184)
Cute (1124)
Gay/Lesbian (41)

(m]

a
a
a
a
a
a

(m]

I Receiver:

| Qcouple ameF
Age:

I Q Specific |10 =

| &Any 01317
Qo1 Q18-34
| 924 Q35-54
Q57 0 55-69
l Q812 Q70+

Sender: MORE Details

QGroup QMAF
1

| |
+ Artists (1247)

l o All (13195)

I Q Tammy Moody (3218)
Q Karen’s Store (2158)
Q Corrie Kulpers (2022)

I O MORE (5822)

Other Options:

™ Paper Card
Q eCARD

Q Blank Only
o Include Verse
Q Ignore Verse

GreetigpCard s

Hello, Nas ser! We have recommendations for you.

Your Favorije Card:

Search Birthday =~

Order History &

Pink Flow er

Forums &

Check out these active GCU deals v

\\J Cart

nt | Help

Your Lists 3 |

I~ Anyone ¥ Family Member "Friend I Work ™ Other ‘

- F‘“““““““““““‘

I I Top Descriptive Keyword Cloud (Nouns, Verbs, Adjectives) small font, each with card count, Horiz Scroll

II< <<

I Sort by: RELEVANCE POPULARITY DATE ARTIST

I Y
I Happy

I Birthday
Mom

I I Happy

Birthday

I Happy
I Birthday
Mom

1l @

(1

I I Happy

Birthday

e

Happy
Birthday
Mom

Happy
Birthday
Mom

Happy
Birthday
Mom

O

Happy
Birthday
Mom

e

Happy
Birthday
Mom

e/

Happy
Birthday
Mom

)

Happy
Birthday
Mom

e

Happy
Birthday
Mom

e

Happy
Birthday
Mom

Happy
Birthday
Mom

Happy
Birthday
Mom

e

Happy
Birthday
Mom

W

Happy
Birthday
Mom

Happy
Birthday
Mom

Happy
Birthday
Mom

oy

Happy
Birthday
Mom

<click a keyword to bring to the top of the stack>

Card View Size: SMALL MEDIUM LARGE ZOOM TOOL

e/

Happy
Birthday
Mom

e/

Happy
Birthday
Mom

-y

Happy
Birthday
Mom

oy

Happy
Birthday
Mom

Happy
Birthday
Mom

Happy
Birthday
Mom

Happy
Birthday
Mom

o

Happy
Birthday
Mom

Happy
Birthday
Mom

Happy
Birthday
Mom

Happy
Birthday
Mom

e

Happy
Birthday
Mom

Card Mouse-over works somewhat like it does now.
Clicking a Card opens up a preview/purchase window
Contents refreshes in real time.

()

'/, e,
Happy Happy
Birthday Birthday
Mom Mom
W W
Happy Happy
Birthday Birthday
Mom Mom
e/ e/
Happy Happy
Birthday Birthday
Mom Mom
', 8,
Happy Happy
Birthday Birthday
Mom Mom

-

Example Dynamic Keyword Cloud

M Apple (11) W™ Bunny (9) M Flower (9) M Grass (8) MHospital (7) & Motorcycle (5) & Pumpkin (4)
M'Rodeo (4) M 'Sand (3) & Ship (3) M Stars (2) M Topeka(1) Violets (1) M Western(1)
< << R L >> >

\

Alphabetical list of

Adult Content & Image | related keywords

I_EI Include (1200) Details

\

Default is “include”

Number of cards

“Click” a keyword to have these “float”
to the top of the list. In this case, the
3 cards with Sand would move to positions 1-2-3.

@'_ Fearless Thinkers, Inc.
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